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The book reviewed below, edited by Inés Amaral, Rita Basilio de Simdes, and
Sofia José Santos, offers a compelling exploration of the relationship between mas-
culinities and the digital sphere. The volume comprises ten chapters featuring
studies across various European countries, highlighting the urgent need to criti-
cally rethink the construction of masculinity in these spaces. These digital environ-
ments are gaining unprecedented influence, particularly among younger genera-
tions, and have the potential to both reinforce reactionary anti-feminist trends and
visibilize specific responses to traditional or toxic models of manhood.

In the first chapter, the editors clearly and concisely outline the pertinence of
this work and its contemporary relevance. From a theoretical perspective, they
emphasize the plurality and complexity of masculinities and their processes of
negotiation, deconstruction, and reconstruction. This leads to an analysis of
embodiment processes and the adaptive logics of men in diverse contexts, inte-
grating notions such as privilege and intersectionality. Furthermore, they argue for
the necessity of conceiving masculinity not as a rigid category, but rather as a fluid
one. These opening pages introduce several foundational authors in the field of
masculinity studies — such as Raewyn Connell and Michael Kimmel, among others
— whose work has been central since the field’s genesis and institutionalization.
Regarding the digital dimension — or rather, the masculinity-digital sphere bino-
mial — the authors highlight its current significance, particularly in Europe, noting
how the digital realm intersects with contemporary masculine shifts to either rein-
force or resist the traditional gender order and its dictates. Finally, as an introduc-
tory chapter to a compilation, it provides a preliminary guide contextualizing each
of the narratives developed throughout this evocative work.
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In the second chapter, Soraya Barreto provides an insightful look at masculin-
ities in contemporary Portuguese media. Her analysis centers on the advertising
strategies of Gillette, a major global brand of men’s grooming products, specifi-
cally focusing on the popularized and controversial 2019 advertisement “We
Believe: The Best Men Can Be.” By analyzing online interactions and the hashtags
promoted — most notably the boycott of the brand in response to a perceived shift
away from “traditional” masculine values (veering toward a critique of the toxic
model of manhood) — the text develops a suggestive analysis using observational
methodology and the BrandView tool implemented on Twitter (now X) and
YouTube. The study focuses on the sentiments expressed toward the advertise-
ment (positive, negative, and neutral). Inasmuch as the ad itself addressed the
#MeToo movement, this hashtag emerged as a sign of positive sentiment toward
both the advertisement and the brand — a notable finding despite the attempts at
criticism, boycotting, and the anger displayed by many consumers in the
Portuguese context. This serves as an excellent example of digital reactions to the
interrogation of toxic derivatives of the traditional masculinity model.

In the third chapter, based on an analysis of news magazines within the afore-
mentioned context of #MeToo, Carla Cerqueira, Ana Sofia Pereira, Célia Taborda,
and Priscilla Domingos demonstrate how an interesting debate on the reporting of
sexual violence against women unfolded in two specific outlets (Sdbado and Visio).
As they note, this movement “played a significant role in challenging societal nor-
mativity surrounding masculinities,” denouncing situations traditionally restricted
to the private sphere. Through their analysis, which focuses primarily on opin-
ion-based journalism between 2017 and 2023, they seek to answer how this move-
ment is represented and interpreted in Portuguese media and its impact on the
processes of reinforcing or deconstructing the traditional model of masculinity. In
conclusion, the text offers a compelling analysis and reflection on how specific
visions are developed and promoted in the media, clearly engaging with the
debate on masculine values and gender relations.

Chapter 4 addresses the construction of adolescent masculinity in Spain
through digital consumption. Through an analysis of YouTubers, video games,
and specific dynamics affecting youth in the online scenario, Marian Blanco Ruiz
provides a first look at recurring elements throughout the book, such as the mano-
sphere. But the author specifically focuses on the characteristics of certain video
games widely used by adolescents (Call of Duty, GTA, etc.) and their potentially
sexist visions, as well as the narratives of specific YouTubers significantly con-
sumed by teenage boys, and girls as well.

The following chapter analyzes digital issues among youth in Italy where,
according to the author Cosimo Marco Scarelli, “the doors [referring to social
media] have opened to a new space where boys and girls can experiment, per-
form, and manage their identity from self-produced contents.” The chapter reflects
on the differences in the presentation of the self in the digital sphere between girls
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and boys based on semi-structured interviews. His main findings highlight the
specific ways in which boys narrate their perceptions of self-presentation on social
media, pointing to recurring themes such as the expression of friendship (mascu-
line group identity) or the use of the body to demonstrate skills in certain activi-
ties. To conclude, the author revisits the Connellian idea that is widely accepted in
masculinity studies regarding the repudiation of femininity, thus demonstrating
the specific ways in which it persists within the self-presentation of young Italian
boys in digital settings.

In the sixth chapter, Daniel Cardoso analyzes the realities of Portuguese
youth in digital media from the perspective of the (re)production of masculinity.
He identifies relevant issues in the contemporary understanding of the masculini-
ty-digital sphere binomial, for instance, introducing references to hybrid mascu-
linities, the essentialization of the sexes, or certain highly suggestive homosocial
logics in the consumption of pornography. Notably, he highlights a reflection on
“frail” masculinity in relation to how it is perceived by young people, addressing
the influence of the pornographic imaginary on the fears, uncertainties, and phan-
toms of masculinity.

The ever-relevant issue of sports is introduced in the seventh chapter. Its
author, Daniel Alsarve, proposes an attractive text where “the hybrid,” in the
terms of Bridges and Pascoe, appears as a relevant analytical element. Specifically,
Alsarve analyzes five Instagram images of hockey players in Sweden from a
Critical Studies on Men and Masculinities (CSMM) perspective, focusing on user
comments. From there, he proposes a series of analytical categories in the form
of findings centered on violence, homophobia, or sexual prowess, in a chapter
that stands out for its connection between empirical data and theoretical reflec-
tion on the limits, boundaries, and dynamics of the hegemonic narrative of
masculinity.

The eighth chapter is dedicated to the timely and tragic subject of the war
between Russia and Ukraine. Sofia José Santos and Maria Raquel Freire problema-
tize the gendered instrumentalization of bellicose rhetoric in the digital media
outlet Russia Today. The way the selected articles utilize gendered logics to repre-
sent the conflict shows how gender can become a structuring category for foreign
policy narratives in certain contexts. Thus, the authors point out how this outlet
utilizes “gendered imaginaries to create a hierarchy of power between Russia —
depicted as powerful, dominant, and self-righteous — and Ukraine — depicted as
weak, vulnerable, or dangerous.” Furthermore, they highlight the use of “femi-
nine” aspects linked to the maternal and matriarchal figure of the Russian
Motherland from an essentialist perspective.

The penultimate chapter, prepared by Sonia Nufiez Puente, focuses on the
politics of emotions in the context of the widely publicized 2016 “La Manada”
gang rape case in Spain. Through a suggestive interpretation of mediatized rage
across three dimensions, she proposes an analysis where emotions in a transfor-
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mative key and the productive nature of rage play a significant role. She high-
lights, however, how the masculine counter-discourse on social networks focuses
on presenting this rage as excessive — primarily because this collective emotional
process of the mediatized expression of rage ultimately achieved material trans-
formations in the form of laws that directly affected the subject who perceived
himself as aggrieved.

Finally, Chapter 10, authored by the editors, proposes new horizons for mas-
culinity research within the contemporary media landscape. They re-examine the
issue of the manosphere in all its shifts and complexities, highlighting well-known
groups such as incels, as well as others that are perhaps less prominent, such as
MGTOW (Men Going Their Own Way) or “Pick Up Artists,” alongside figures
linked more or less explicitly to this digital conglomerate. Nevertheless, the
authors also emphasize the existence of online spaces and groups across various
European countries that operate from a pro-feminist perspective. These groups
reflect on concepts that could be understood as alternative masculinities (challeng-
ing the supposedly hegemonic model), among which they highlight so-called fem-
inist, counter-hegemonic, or caring masculinities, specifically related to issues
such as fatherhood. Ultimately, they underscore the complexity of addressing
masculinity and its processes — not exclusively digital — while noting how these
digital spheres open the door to future research challenges regarding masculine
identity and its drifts, contradictions, and transformations.

In conclusion, this work offers readers a magnificent overview of contempo-
rary realities regarding masculinities within European digital landscapes. To date,
this issue has seldom been addressed with such coherence in a monograph of
these characteristics — produced within the academy, yet with a clear vocation to
disseminate knowledge on the subject beyond its borders.
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